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The Most Powerful Way

to reach sports event planners’

Our Mission: SportsEvents magazine is produced
to help planners of sporting events and competitions* be more
effective, informed and successful with their events.

In Each Issue: SportsEvents engages readers with
"how-to" articles from recognized authorities, news and
information relevant to sports event planning, spotlights on
destinations and sports complexes, interviews and profiles of
top sports event planners, lists of events up for bid, and other
items of interest to sports event planners.

Target Ma“(et: SportsEvents magazine is distributed to
planners of sports events and competitions* that travel from market-
to-market across the U.S.

Readers Include:

e Owners and planners of titled/licensed events

e National, state & local officials within sports

governing bodies

e Regional directors and league managers

e Coaches’ associations

e Directors at recreational centers and sports complexes

e Area sports leagues and commissions

Audited Circulation: oisibuted
nationally and verified by BPA Worldwide, the
world’s leading circulation auditing firm for

@ BPA

WORLDWIDE™

business publications.

National circulation with distribution
focused on your prospective customers.

Reaching more than 16,500 prospective
customers for your destination/facility.

Economics Of sports: SportsEvents readers

select the sites for more than 41,000 market-to-market sports events
annually, generating an estimated $6.1 billion in direct spending

each year.*** Based on industry averages, just one event booked by a
SportsEvents reader will generate an average of over $261,000 in
spending for your destination!

Our readers are powerful buyers in this growing marketplace!

Here’s what your prospective customers have to say...

A Gomplete Resource With All The Info | Need
I look forward to receiving each issue of SportsEvents because it
allows me to keep tabs on what is going on throughout the
country, both in our region and in other communities; what
facilities are being planned or opened; and what organizations
are taking their events to what places. It saves me a lot of time
researching different places because it's a complete resource
with all the info | need.

—£Eric Engemann, Coordinator of Indoor Sports

Baton Rouge Area Sports Foundation

Valuable Tool
| very much enjoy receiving SportsEvents. It is a very valuable tool
for the different members of the New York Amateur Sports Al-
liance, as we are a sports organization with members from a
variety of amateur sports with a broad range of interests, many
of which are addressed by your publication.
—Allan Woods, President
New York Amateur Sports Alliance

Spartskuents

it risEuents|

MAGAZINE ASSOCIATION OF THE SOLITHEAST

July/Aug. 2007

*Publisher’s own data
**December 2008 Statement, BPA Worldwide
***Based on readership surveys conducted by SportsEvents Magazine

Best Feature, Honorable Mention, B2B: “Coming Home to Play Golf” - July/August 2007
Best Service Journalism, Honorable Mention, B2B: “The Host with the Most” - Nov./Dec. 2007

49

GS 2008 Gamma Award Winner =

Nov./Dec. 2007



Issue/
Deadlines

January
Space: 11/16/09
Materials: 12/1/09

Fehruary
Space: 12/15/09
Materials: 1/5/10

March
Space: 1/15/10
Materials: 2/1/10

April
Space: 2/15/10
Materials: 3/1/10

May
Space: 3/15/10
Materials: 4/1/10

June
Space: 4/15/10
Materials: 5/3/10

July
Space: 5/17/10
Materials: 6/1/10

Space: 6/15/10
Materials: 7/1/10

September
Space: 7/15/10
Materials: 8/2/10

Octoher

Space: 8/17/10
Materials: 9/1/10

Novemher
Space: 9/15/10
Materials: 10/1/10

December
Space: 10/15/10
Materials: 11/2/10

SEVents

2010 EDITORIAL CALENDAR

Annual Awards & Recognitions
(Planners & Places To Watch)

"Green” Sports Events & Venues

State Of The Industry:
Annual Trends In Sports

Event Sports
Planning Focus
. - Snowboarding
Cortngen gouing
- Kart Racing
Event - Baseball
Management: - Biathlon
Best Practices - Fencing
- Softball

Risk Management o
- Horse Shoe Pitching

- Fairfax County, VA
- Platte County, MO
- Vallejo, CA

- Southeast
Alabama, Arkansas, Florida
Georgia, Kentucky, Louisiana
Mississippi, North Carolina
South Carolina, Tennessee
Virginia, West Virginia

- West
California, Colorado,
Nevada, Utah,
Wyoming, Hawaii

Special Edition: Soccer Fields & Facilities Directory

Small Markets—Big On Sports

Sports-Friendly Hotels

Using The Olympic = - Ballroom
Model For Your Dancing
Events - Lacrosse
Transportation: _ Soccer
Sorting Through - Tlslle T

The Options

- Mid-Atlantic
Delaware, Maryland,
New Jersey, New York,
Pennsylvania

- Upper Midwest
lowa, lllinois, Minnesota
Nebraska, North Dakota,
South Dakota, Wisconsin

Special Edition: Skater's Edge Sourcehook

Natural Venues For
Sports Events

Maximizing Convention
Centers As Sports Venues

Emergency
Preparedness

- Football
- Beach Volleyball

- Marathon Running
- Cheer & Dance

Event Safety
& Security

Special Edition: Basehall/Softhall
Fields & Facilities Directory

New & Renovated
Sports Facilities

- Curling

Room Blocks - Taekwondo

- Northwest
Alaska, Idaho, Montana,
Oregon, Washington

- Southwest
Arizona, New Mexico,
Oklahoma, Texas

- Lower Midwest
Indiana, Kansas, Missouri,
Ohio

Annual Planners’ Guide To Sports Commissions

& Sports-Friendly CUBS

Advertisers receive
complimentary listing &
website hyperlink in Hot
Deals/Hot Dates for a year!

Green Events & Venues
Advertisers receive
complimentary listing &
hyperlink online & in
SportsEvents digital edition.

Bonus Distribution:
NASC Symposium
(12-month shelf life)

Advertisers receive
complimentary enhanced
listing & website hyperlink!
(12-month shelf life)

Advertisers in Small
Markets—Big On Sports
receive matching advertorial.

Sports-Friendly Hotel
Advertisers receive
complimentary listing with
picture & website hyperlink.

Advertisers receive
complimentary enhanced
listing & website hyperlink!
(12-month shelf life)

Natural Venues Advertisers
receive complimentary
editorial & video in Digital
Natural Venues Guide for
qualifying ads.*

Convention Centers
Advertisers receive
complimentary listing,
editorial & video in Digital
Convention Centers Guide
for qualifying ads.*

Advertisers receive
complimentary enhanced
listing & website hyperlink!
(12-month shelf life)

New & Renovated
Advertisers receive phone
number & website address
beneath editorial copy.

Complimentary
enhanced listing &
matching advertorial
for qualifying ads.*
(12-month shelf life)

Deadlines & editorial content are subject to change. SportsEvents magazine will always strive to work with advertisers who have planned topic-specific advertising that may need to be reallocated to a different issue.
* Matching advertorial applies to 1/2 and full-page ads.



Advertising Info

Print Advertising Rates

Four-Color Gross Rates

12x 6x 3x 1x
Full-Page $3,090 $3,220 $3,410 $3,550
2/3 Page $2,695 $2,805 $2,960 $3,080
1/2 Page (Island)  $2,445 $2,540 $2,680  $2,780
1/2 Page $2,130 $2,205 $2,315 $2,395
1/3 Page $1,875 $1,935 $2,025 $2,090
Preferred Positions (Four-Color Gross Rates)

12x 6Xx 3x 1x
Inside Front $3,390 $3,590  $3,875  $4,080
Inside Back $3,225 $3,410 $3,680 $3,875
Back Cover $3,545 $3,750  $4,045  $4,260
2-Page Spread $6,180 $6,440  $6,820  $7,100

1/2 Page Spread  $4,260 $4,410 $4,630 $4,790

Inserts & other premium marketing opportunities available

E-mail Info: You may e-mail a high resolution PDF of your ad

to our advertising department at advertising@coveypubs.com.
Please fax a proof of your ad to (251) 968-4532 after it is e-mailed.
Ads may be posted to SportsEvents' FTP site as needed. Please call
(251) 968-5300 for FTP information.

Shipping Info

FedEx, UPS or DHL
Advertising Department
SportsEvents

2001 W 1st Street

Gulf Shores, AL 36542

U.S. Postal Service
Advertising Department
SportsEvents

P.O. Box 2267

Gulf Shores, AL 36547

Ad Sizes

Full-Page Bleed
81/2x 11
Trim Size

83/8x107/8 2 Page Spread

Non-Bleed 15 3/8 x 10

Full-Page Non-Bleed Bzt 17 U 17

7x10

1/2 Page
(Island)
1/2 Page (Horiz.) Spread 43/4x7
Non-Bleed 15 3/8 x 5
Bleed 17 1/8 x 5 3/4
1/3 Page
173 (Horiz.)
Page 45/8x5
2/3 Page (Vert.)
45/8x10 21/4 1/2 Page
X (Vert.) .
10 45/8x73/8 1/2 Page (Horiz.)

Non-Bleed 7 x 5
Bleed 8 1/2 x 5 3/4

Mechanical Requirements

In accordance with direct-to-plate printing technology, we prefer that ad materials be
submitted in a digital format. Ads need to be sized properly using CMYK color and
will be accepted as:

¢ High resolution (300 dpi) PDF (preferred).
(PDFs produced using Quark 6 distilling software cannot be accepted. If the ad was produced
in any version of Quark 6, please create a postscript and distill directly out of Acrobat.)

¢ High resolution JPEG, TIFF or EPS files with fonts embedded.

¢ QuarkXPress documents (version 7 or less) with fonts and pictures
collected or Adobe Photoshop files.

o For bleeds, place all text 1/2" from all sides of the trim size.

Reserve Your Space Now!

Please reserve space in the following regular issues:
QJan QFeb O Mar QMay QlJune QlJuly Q Sept
U Nov U Dec

2009 W2010 Q2011

Please reserve space in the following special editions:*
Q (Apr) Soccer Fields & Facilities Directory

Q (Aug) Skater's Edge Sourcebook

Q (Oct) Baseball/Softball Fields & Facilities Directory

Ad Size Reserved

Net Rate Billed Per Insertion $

Rate is to be the current rate based on a
Q12x Q6x Q3x Qlxinsertion rate
Ad will

Q be camera ready

Q need typesetting/design help (no extra charge)

*Denotes special targeted distribution not included in full-circulation audit.

(Photocopy this page and fax to (251) 968-4532 or reserve your space online at
www.sportseventsmagazine.com/advertisers/reserve/)

Special Position Requested

Business Name

Address
City State Zip
Signed Date

**We agree to pay the amount due no later than 30 days from date of invoice (after ad is printed).

Print Your Name

Telephone

Fax

E-mail

e . o . 2001 W. 1st Street (36542)
3 [s ‘!_r [;j ,JU",_)IJJ [i—)‘ P. 0. Box 2267 * Gulf Shores, AL 36547
“—= =702 (800) 968-0712 « FAX (251) 968-4532

**The publisher reserves the right to pursue collection of all expenses plus accrued interest in the amount of 1.5% per month.




Driving Readers To Our Site
To Bring Customers To Your Door.
Get Interactive With SportsEvents Planners!

With a variety of ways to advertise on SportsEventsMagazine.com, it is now easier than ever to get
your message to sports planners. If you’re serious about online interactive marketing,
SportsEvents has lots of options to send them clicking your way!

> (ease note all rates listed below are net rates.

SportsEventsMagazine.com

Ad Unit Size/Description 12x 6x 3x

Leaderboard/Super Banner 728 x 90 pixels $620 $700 $745 $825
Side Adlet 220 x 200 pixels 1,075 1,230 1,315 1,475
Custom Adlet 220 x 400 pixels 1,455 1,670 1,785 2,000
Video Homepage Adlet* 220 x 200 pixels 2,165 2,485 2,670 3,000

*Adlet will link to pop-up window of Flash video. Please send video file in SWF format, no longer than 3 minutes.
Destination Showcase* Call your sales representative for custom pricing & details.

*Still images and text about your destination will appear in Showcase Library for 12 months.
Video Showcase* Call your sales representative for custom pricing & details.

*Flash video will appear in Showcase Library for 12 months. Please send video file in SWF format.
E-Brochure* Call your sales representative for custom pricing & details.

*E-Brochure will appear as a separate webpage on SportsEventsMagazine.com including a link on our homepage and

a link to the advertiser’s website and will run for 12 months.

(All banner and adlet art submitted should be GIF or JPEG files in RGB color and 72 dpi. Animated GIFs and SWF files are supported).

Monthly E-Newsletter/Weekly Regional Newsletter

Ad Unit Size/Description 12x 6x 3x 1x
E-letter Banner Ad 500 x 60 pixels $485 $550 $585 $650
E-letter E-vertorial 75 words, logo 565 635 675 750
Custom E-Newsletter Pictures/Text 2,230 2,530 2,680 2,975
Flash Video Link* 3 minutes 565 635 675 750

*Will link to video file. Please send video file in SWF format. Flash Video Homepage Adlet or Flash Video Showcase
required. Cost of Flash Video Adlet or Showcase not included.
(All banner and logo art submitted should be GIF or JPEG files in RGB color and 72 dpi.)

SportsEvents Digital Edition — sportseventsmagazine.epubxpress.com

Ad Unit Size/Description 12x 6x 3x 1x
Navigation Bar Ad/Logo* 275 x 39 pixels 580 660 700 775

*Ad/logo on SportsEvents E-pub navigation bar that links to special advertising page/current page on your website.
that can rest on either side of the navigation bar or both & stays static.

Custom Viewer Tab Tab Text 3,595 4,070 4,310 4,790
*Tab on SportsEvents E-pub navigation bar that links to special advertising page/current page on your website.
Video Pop-Up Ad* 3 minutes 1,875 2,065 2,155 2,345

*Video advertisement that pops up when a page is turned in the digital edition.

Static Ad Pop-Ups* Call your sales representative for custom pricing & details.
*Advertisement that pops up when a page is turned in the digital edition.

E-Marketing/Webinars

Ad Unit Size/Description 12x 6x 3x 1x
E-mail Blast html file $1,630 $1,850 $1,960 $2,175

*E-mail Blast sent to SportsEvents subscribers promoting your destination or property. Html files cannot exceed 600
pixels wide and advertisers may submit an html file and images or provide us with a link to the html file.

Title-Sponsored Webinar Call your sales representative for custom pricing & details.





